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Hello,

I am a multidisciplinary senior industrial designer with passion to build meaningful experiences. With 
my professional skill and experience in industrial design and product development criteria, I spent the 
ƭŀǎǘ т ȅŜŀǊǎ ǘǊŀƴǎƭŀǘƛƴƎ ŜǾŜǊȅ ŎƭƛŜƴǘΩǎ ƴŜŜŘǎ ŀƴŘ ŘŜǎƛǊŜǎ ǘƻ ŀƴ ƻǾŜǊŀƭƭ ƛƳŀƎŜ ǘƘŀǘ ŘŜƭƛǾŜǊǎ ŀƴŘ ǇǊƻƳƻǘŜǎ 
its products/services to the customers, either B2B or B2C. In doing so, I have studied and explored 
ǾŀǊƛƻǳǎ ǿŀȅǎ ǘƻ ǳƴŘŜǊǎǘŀƴŘ ǿƘŀǘ ƛƴŦƭǳŜƴŎŜǎ ŀ ōǊŀƴŘΩǎ ǾŀƭǳŜǎΣ ƛƳŀƎŜ ŀƴŘ ǎǳŎŎŜǎǎƛƻƴ ŀƴŘ ǿƘŀǘ ŀǊŜ ǘƘŜ 
best ways to serve them through my design work especially in the fields of ProductDesign, Packaging
Design, ManufacturingOperation, BrandDevelopmentand ProductManagement.

Backed with my academic-backgrounds in both fields of design and engineering on one side, and by 
having worked in professional design firms and studios ςstarting from a designer position, being 
promoted to team leadership level at senior positions ςI have been in charge in various projects of 
product design and development, packaging design (structural and graphical) and production 
operation/consulting, brand identity design, and UX/UI design, all with the purpose of business 
development for well known and/or fast-growing start-up clients.

Industrial design has always been my passion and I believe in creating meaningful design-experiences 
as a means to create competitive advantage. I have received numerous commendations from my peers 
ŀƴŘ ŎƭƛŜƴǘǎ ŦƻǊ Ƴȅ ŎƻƳƳƛǘƳŜƴǘ ǘƻ ŀŎƘƛŜǾƛƴƎ ŎƻƳǇŀƴȅΩǎ Ǝƻŀƭǎ ŀƴŘ ǊŜǾŜƴǳŜ ƳŜǘǊƛŎǎΦ
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My Vision

Design Methodology

A methodology-based design 
process, backed with strong 
design-thinking knowledge 
and detailed user studies, 
creates emotion, loyalty, and 
engagement between a 
business and its customers 
which are the true results of 
productΩs benefit .

Design Mandatories

Designing products, packages, 
interfaces, and any promotive 
product/service that speaks to 
the businessΩs audience by 
articulating the corporate 
culture, style, and philosophy, 
will build the strong image 
and furtherly, long-time 
positive impression of the 
brand awareness.

Design Management

The visual presentation of a 
ōǊŀƴŘΩǎ ǇǊƻŘǳŎǘ ƻǊ ǎŜǊǾƛŎŜΣ ƛǎ 
what will attract prospects, 
engagements, and making the 
target group convey the value 
of the company. Therefore, 
preparing precise design brief 
followed by total process-
supervision is a must



What I design is a direct reflection of the brand. I aim for each experience to be purposely built 
and engaging.

From designing a product, or having a packaging design idea, defining a UX/UI, or even giving an 
advised strategic design solution, my focus is to ensure THE AUDIENCE IS LISTENING.

By defining and developing ŜŀŎƘ ōǊŀƴŘΩǎ Ƴƛǎǎƛƻƴ and vision, I craft innovative visual stories that 
attract the target audience and create long term success.

Designing 
With A 

Purpose



Work Sample #0: Air Max Power

Designing Running-Shoe with 
Energy-Saving Capability

Three concepts of energy saving (and storing) 
running shoes were designed in which that each 
one has the ability to convert the generated 
vibration energy (came out from userôs 
movement, walking, or running) on one side, and 
on the other side, converting gathered solar-
energy, all two in to electrical energy and storing 
the generated electricity in a capacitator 
embedded inside the ergonomic designed 
midsole.

Via a USB Port embedded at the rear side, the 
gathered electricity can charge an iPod or a Cell-
Phone.

The shape of the shoe was also designed based 
on User-Ergonomics and Design-for-Comfort.

All the aesthetic issues and Brand-Identity 
issues were applied as the project was to design 
the product under a name of a brand (in order to 
consider brand identity and strategic design 
issues as well).

The design methodology was based on Nigel 
Crossôs methodology, considering Voice-of-
Customers and Quality-Functional-Deployment.

3 Concepts were designed (1 for Nike and 2 for 
Adidas), one of them (the Nikeôs one that is 
named: Air Max Power) were developed at the 
second phase of design-development.

This project was my Master-Thesis Project, 
combining Fashion Design, Product Design, and 
Engineering all together.



















Characteristic & user centric Twistability: safer for device & making space

Do you like your brandôs name or logotype shine on 

your product?
A fully opened view stood from side

Work Sample #1: Safe Spot

Safe Spot is a concept designed for data storing 
devices. The first idea was to carve the name or 
the logotype of the company on it and apply a 
large LED surface under the carved area in 
order to make the brandôs name shining and 
glimpsing in neon when the device is plugged in, 
except having a usually applied circular or 
rectangular LED on the device.

On the other hand, the twisting capability can 
make more space in different situations the 
device is used and this flexibility can also secure 
the USB from sudden breakings. It also has two 
top-holes for putting lace through for carrying.

Developed idea for making it as a family is to 
making it in colors and defining capacity of each 
with LED numbers (except using the brand 
name as LED).

4 gigs twins 8 gigs twins Need more space near your laptop?

Visual movement 

according to fillets

LED shines the 

capacity number

Wire-frames of Safe Spot



Pink for the lowest capacity and in one color-trim Highest capacity of 16 gigs ςblue and orange

All members together ςas shown, for 4, 8, and 16 gigs which are defined in two colors, the color-ǘǊƛƳ ƻŦ ǎƛƳƛƭŀǊ ƎƛƎǎΩ ǘǿƛƴǎ ŀǊe one 
in main color and the other one in opposite-compliance color

Identifying designing guidelines

As its design identity, the central-symmetric half 
curved half cut edges is defined as Safe SpotΩs 
product trimΩs main design gestalt.

Also locating the capacity in the middle of the 
plastic-textured area and being made with lighting 
device material (for example LED) is the added-
valued identity.

Holes on top can become re-located in other 
devices of Safe Spot families of different devices 
according to the usage and design mandatories.

All USB interfaces (including the socket, or USB 
wire, or literally what is going to be connected to a 
computer) must be installed under the devices in 
the place which is mostly metallic or in neutral 
color (white or silver, etc.).

Set yourself with your Safe Spot! Or maybe it suits to your lipstick! whatΩs your feeling when youΩre not worried of breaking 
your flash-memory anymore?!

A

BA

BA A

A: plastic main surface with indicative objects
B: mostly metalized and contain interface ports

Wire-frames of disassembled Safe Spot



Designing Safe Spot external drive

The design is following the defined general identity 
mentioned in previous page, and secondly is 
problem solving in two cases: comfort of carrying 
and convenience in spacing during use. One of the 
frustrating things in carrying external drives is to 
carry its USB-wire as well as the main drive. As 
shown, there are two support hangers embedded 
at the white-colored front side of the device, 
holding the wire and waves the frustration of 
carrying the wire aside the main device. It also 
follows the identity by being installed at the 
dedicated side of PC-connection.

Hi there J Thinking bigger? Need an external hard drive which can carried easier and applied more convenient?

Pulling off the wire from hanger teeth! By pushing the button placed at the right of the middle 
area, you can get more service

Two holes, following the design identity and also being 
placed in a useful side Wire-frames of Safe Spot Hard Drive



Need more space?! Or even more cooling the device? Just put it on the rails! And Safe Spot has to come in color trims;

²ƘƛŎƘ ŎƻƭƻǊΚ Iƻǿ ōƛƎΚ !ǎ ŀƴ ƛŘŜŀΣ ƛǘΩǎ ǎǳƎƎŜǎǘŜŘ ǘƘŀǘ ƛǘ ƳŀƴǳŦŀŎǘǳǊŜŘ ǿƛǘƘ ŀ ŦǳƴŎǘƛƻƴ ǘƘŀǘ ŀŎŎƻǊŘƛƴƎ ǘƻ Ƙƻǿ ƳǳŎƘ ƛǘǎ ŎŀǇŀŎƛǘȅisŦǳƭƭΣ ǘƘŜ ƴǳƳōŜǊΩǎ ŘƛƎƛǘǎ ǘǳǊƴ ƻƴ ƳƻǊŜ ǎƘƛƴȅ 
όŜȄŀƳǇƭŜ ŦƻǊ ǘƘŜ олл D.Υ ǿƘŜƴ ōŜƛƴƎ Ŧǳƭƭ ƭŜǎǎ ǘƘŀƴ млл D.Σ ƻƴƭȅ ǘƘŜ ǊƛƎƘǘ ȊŜǊƻ ƻŦ олл ǘǳǊƴǎ ƻƴΤ ƛŦ ƛǘΩǎ Ŧǳƭƭ ōŜǘǿŜŜƴ млл ϧ нл0, the second zero turns on; & so on;



Safe & Sound

The multifunctional version designed for the Safe Spot is the Safe 
& Sound mp3-player which is a simplified and get-to-the-point 
music player and also a data storage messenger.

Following the previously designed gestalt identity, Safe & Sound 
also has a point-centric symmetry design with three rounded 
edges and three non-rounded ones. Same twistability is 
maintained in the design of the USB plug.

The light is under the number of its capacity (as it was installed 
before in Safe Spot), and there are also light LEDs embedded 
under the two above buttons which are designed for audio 
playback interface. There are four side holes for lace and a 3-mm 
jack on the top of the device for headsets.

In order to become more user-friendly and minimalistic, only two 
main circular buttons are defined for play-back interface. The left 
one is suggested to function as the play/pause button. By clicking 
once on the left button, the music plays and by clicking once 
again, it is paused. The right circular button has five different 
functions:

1) once clicked: the next song starts to get played.

2) twice clicked: the yet listening song goes back to its start (or if 
it has less than 3 seconds past from the now-hearing song, it 
will goes back to the start of the previous song).

3) once clicked & the clicking finger remains still after the 
clicking moment: the yet-listening song will go forth on fast-
mode.

4) twice clicked and the clicking finger remains still after the 
clicking moment: the yet-listening song will go back on fast-
mode.

5) Triple clicking: jumping to the next folder.

At the bottom of the device ςnear the place the folded USB plug 
rests ςa rolling button is suggested that it either locks the device 
when user is listening to an audio or turns it of (technically turns it 
locked on a stand-by mode) when the song is previously paused by 
ǳǎŜǊ ōŜŦƻǊŜ ǊƻƭƭƛƴƎ ǘƘŜ ōǳǘǘƻƴ ǘƘǊƻǳƎƘ άƭƻŎƪέ ŘƛǊŜŎǘƛƻƴΦ ¢Ƙƛǎ Ŏŀƴ 
help a user focusing on what he/she does a side listening the audio 
and also can prevent unexpected non-user touched functions, 
which can be eventually made to the buttons by mistake.` On the 
side are also + and ςvolume buttons placed.

Safe & Sound in a serious way Following design identities aside adding tasks

Colors with numbers! All Safe & Sound J



19

Love your style! Carry your Safe & Sound wherever you go, easier than you imagine

So yes! The side holes are useful

Safe & Sound development

Lƴ ŎŀǎŜ ƻŦ ŘŜǾŜƭƻǇƛƴƎ ǘƘŜ ŎƻƴŎŜǇǘǎ ά{ŀŦŜ {Ǉƻǘέ ŀƴŘ ά{ŀŦŜ ϧ 
{ƻǳƴŘέΣ ǿƘŀǘ ŀǊŜ ƎƻƛƴƎ ǘƻ ōŜ ŘŜǎƛƎƴŜŘ ƴŜȄǘ ƘŀǾŜ ǘƻ ŦƛǊǎǘƭȅ 
follow the gestalts, visual feelings and aesthetics of the already-
designed ones. Also as the design approach has already been 
problem-solving in one or two categories related to the use of 
each device in comparison with similar products in the market, 
the on-going designed devices should at leas be a solver or at 
least more user-centered than its similar competitors yet have 
been released in the market; Just like what Safe Spot or Safe & 
Sound concepts brought. A family of a specific product has to be 
harmonic. Therefore, a desktop case on one hand, and maybe 
on the other hand a laptop or even cellphones and tablets can 
be good objects to be added to Safe Spot and Safe & Sound 
family. The naming is also an other issue which is important in 
many ways, especially in making relation to the identity of a 
single family of products, and it also is a quick impact to 
ŎƻƴǎǳƳŜǊǎΩ ƳƛƴŘǎ ƛƴ ŀǘǘǊŀŎǘƛƻƴ ƻŦ ǘƘŜ ǇǊƻŘǳŎǘΦ bŀƳŜǎ ǿƘƛŎƘ 
can be suggested according to the above-mentioned facts can 
ōŜ ά{ŀŦŜ ϧ Dƻέ ŦƻǊ ƳƻōƛƭŜ ŘŜǾƛŎŜǎ ǎǳŎƘ ŀǎ ŎŜƭƭǇƘƻƴŜ ƻǊ ǘŀōƭŜǘ ƻŦ 
ǘƘƛǎ ŦŀƳƛƭȅΦ ά{ŀŦŜ /ŀǎŜέ ƛǎ ŀ ǎǳƛǘŀōƭŜ ƴŀƳŜ ŦƻǊ ŀ ŘŜǎƪǘƻǇ ŎŀǎŜ ŀǎ 
ǿŜƭƭΦ όά{ŀŦŜ ϧ Dƻέ ŀƴŘ ά{ŀŦŜ /ŀǎŜέ ǎƘƻǿƴ ƘŜǊŜ ŀǊŜ ƴƻǘ ǘƘŜ 
finalized designs)



The interfaces shown on all LCDs are only used for rendering and have not ever applied for other reason

Touchscreen Cellphones Concepts

The main idea of this design of mine backs to 2011, when it 
was announced that Nokia company decided to switch its 
ŘŜǾƛŎŜǎΩ ƻǇŜǊŀǘƛƴƎ ǎȅǎǘŜƳǎ ŦǊƻƳ {ȅƳōƛŀƴ ǘƻ ²ƛƴŘƻǿǎΦ !ƭǎƻΣ 
this transition of OS was increased by adding few Android 
based phones few years later. As what the three standard 
buttons of each OS have to follow their factory-defined names 
and functionalities, icons of each button has been designed 
relatedly to their functionalities and of course, with a 
minimalist taste of forming. The Retro design was only a 
concept and have not been used for any other reason, but only 
suggesting to Nokia via an email few years ago.

(Disclaimer: all are concepts and mentioned ƴŀƳŜǎ άbƻƪƛŀέΣ 
ά{ȅƳōƛŀƴέΣ ά!ƴŘǊƻƛŘέΣ ŀƴŘ ά²ƛƴŘƻǿǎέΣ are trademarks ςthe 
visuals are only for showing design-abilities and have never 
further used or developed)

Retro design, resembling the famous 3650, NokiaΩs flagship 
phone, this time with a touchscreen and buttons of Windows OS

Volume buttons on the other side; as well as 3mm audio 
jack and speaker placed top

HDMI and USB ports on the side

Modern symmetric design approach; 

Work Sample #2

άLǘΩǎ ǾŜǊȅ Ŝŀǎȅ ǘƻ ōŜ 
different, but very 

difficult to be better έ

Jonathan Ive
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A

B

C

D

E

F

G

F

!ƴŀƭȅȊƛƴƎ ǘƘŜ ŀŜǎǘƘŜǘƛŎ ƻŦ ǘƘŜ ŘŜǎƛƎƴ ŦƻƭƭƻǿƛƴƎ CƛōƻƴŀŎŎƛϥǎ ƴǳƳōŜǊǎΩ ǊŀǘƛƻǎΥ
A: buttons width to phone width = 1/3     B: camera and +/-ƪŜȅǎ ƭŜƴƎǘƘ ǘƻ {La ŎŀǊŘ ǎƭƻǘΩǎ ƭŜƴƎǘƘ мκн
/Υ ŎŀƳŜǊŀ ŀƴŘ ƭƻƎƻǘȅǇŜ ŘƛǎǘŀƴŎŜ ŦǊƻƳ ǊƛƎƘǘ ŀƴŘ ƭŜŦǘ ŜŘƎŜǎ Ґ мκм     5Υ ƭƻƎƻǘȅǇŜΩǎ ǎǘŀǊǘ ŀƴŘ ŜƴŘ ƭŜǾŜƭǎ ǿƛǘƘ ŎŀƳŜǊŀ ōǳǘǘƻƴ ŀƴŘmidpoint of the 
ǇƘƻƴŜ     9Υ ǇƻǿŜǊ ōǳǘǘƻƴ ǘƻ ǇƻǊǘǎ ƎŀǘŜ ƭŜƴƎǘƘ Ґ мκо     CΥ ǎǇŜŀƪŜǊΩǎ ƭŜƴƎǘƘ ǘƻ ώƘƻƴŜ ƭŜƴƎǘƘ Ґ мκу     DΥ ǘƘƛŎƪƴŜǎǎ ǿŀǎ Ŧǳǎƛōility-studied

Three designed concepts together, each has done based on an individual and characteristic approach;
Retro: a touchscreen version of an old-desired design     Brand: a modern and minimalist approach Stylish: a stylish detailed approach of design, 
customized for famous old OS, Symbian ό5ƛǎŎƭŀƛƳŜǊΥ ŀƭƭ ŀǊŜ ŎƻƴŎŜǇǘǎ ŀƴŘ ƳŜƴǘƛƻƴŜŘ ƴŀƳŜǎ άbƻƪƛŀέΣ ά{ȅƳōƛŀƴέΣ ά!ƴŘǊƻƛŘέΣ ŀƴŘ ά²ƛƴŘƻǿǎέΣ 
are trademarks ςthe visuals are only for showing design-abilities and have never further used or developed)

Detail design: SIM card pulled off; on the side, a hole is 
integrated for resetting the device

Perspective view of the phone; the visual harmony between 
phoneΩs gestalt and cameraΩs panel



Can be sold separately or all together ςsteamer, main coffee 
machine, fridge

Work Sample #3: Avantissimais a proposed concept of a triple-functional all-together coffee 

machine to La Cimbali; This project is done with cooperation with MBA students at Milan polytechnic university, 
combining their idea of designing a triple functional coffee machine which can also be separately be sold in market.

Other suggestion is the capability of being controlled by Wi-Fi Each sub-machine has to have its own power and resolution 
buttons; as shown here for steamer

Texture, color and gestalt inspired by Ferrari automobiles which 
are famous and Italian

Capsules holders for inserting coffee capsules





ICE HOUSE ςdifferent ice cube sizing and shaping Interactive Ice Trays introduces concepts of ice trays with the design approaches of delivering the feelings 

and facts interacted between life and the user. Above is shown the concept of ICE OΩCLOCK. Another goal of design 
was to make different sizes of ice. The material is soft silicon-based.

ICE BUS ςa bus full of ice; shaping and coloring 
represents famous yellow school buses

ICE PAINT ςmaking more random shaped ice with a 
painting tray shaped ice tray

ICE PAINT ςanother view with details ςhaving a 
finger hole for better handling ςall concepts 
designed during my employment at CanDo.

ICE PALAY ςthe twisting movements of hand in order 
to pull off the ices is somehow near to playing with a 
joystick of a video game

Work Sample #4

άDesign is an 
opportunity to 

continue telling the 
story, not just to sum 

everything upέ

Tate Linden



MANAGiSERfilled with various of daily-used objects Side shape of the MANAGiSERςresembling a rising chart line which represents a psychologically positive sense of movement or improvement.

MANAGiSERis designed in a way that it holds the things according to 
the probability of the need of each object

Perspective views from front and back sides

The Fibonacci ratio along with following the standard sizing makes 
MANAGiSERlooks harmonic

Work Sample #5: MANAGiSER

The concept of designing the MANAGiSERis to sort things used 
on working desk like notes, pen and pencils, stickers, papers, 
books and notebooks, folders, etc. in a way that the ones which 
are more being used stay front and more handy and the ones 
which are less used, stay at another part. MANAGiSERis 
ƎŜƴŜǊŀǘŜŘ ŦǊƻƳ άaŀƴŀƎŜǊέ ŀƴŘ άhǊƎŀƴƛȊŜǎέ ŀƴŘ ǳǎƛƴƎ ŀ ǎƳŀƭƭ 
άLέ ŀǎ ǘƘŜ ǘǊŀƴǎƛǘƛƻƴ ƭŜǘǘŜǊ ŦǊƻƳ aŀƴŀƎŜǊ ǘƻ hǊƎŀƴƛȊŜǊ ƛǎ ŀƭǎƻ 
ǎǘŀƴŘƛƴƎ ŦƻǊ ǘƘŜ ǿƻǊŘ άƛƴǘŜƭƭƛƎŜƴǘέΣ ŀǎ ǘƘŜ ǇǊƻŘǳŎǘ ƛǎ ƛƴǘŜƭƭƛƎŜƴǘƭȅ 
designed in order to make the user sort her/his things in a 
manager-wised way. The other thing is that it is about 36 cm 
high and 55 cm long with the width of 25 cm, which is usable for 
most standard desks.



Work Sample #6

άUser-centered 
design means working 

with your users all 
throughout the 

project έ

Donald A. Norman

Client

Å Iran Air

Projects

ÅProduct Design | Product Identity Design |
User-Centered Design

/ƭƛŜƴǘΩǎ .ǳǎƛƴŜǎǎ LƴŦƻǊƳŀǘƛƻƴ

Å Iran Air is the Flag-Carrierof LǊŀƴΩǎ !ƛǊƭƛƴŜǎ 
Industry,headquartered in the MehrabadAirport, 
Tehran. Iran Air operates services to 71 
destinations inthe world and used to be the 
second best airline in the world in the mid-
seventies.



Sides without any slope, resulting unfixing problem

Railing and non-leveling problem

Double filleted corners / so fragile

Logo and logotype extruded

Poor injection quality



User-Centered Design for 3 Sets of Users:

Å User Group 1: Catering Staff at the airports
Redesign of the structures in order to be more durable and less breakable
Eliminating hard reachable areas that have to be cleaned, but due to hard access, some dried food leftovers  are stocked

Å User Group 2: Airline Passengers
Making optimized space for all areas in the main plate, as well as more ergonomic design in shapes
Avoiding sharp edges in the design
5ŜǎƛƎƴƛƴƎ LƴŘƛǾƛŘǳŀƭ {ǘǊǳŎǘǳǊŀƭ tŀǘǘŜǊƴǎ 9ǎǇŜŎƛŀƭƭȅ DŜƴŜǊŀǘŜŘ CǊƻƳ LǊŀƴ !ƛǊΩǎ [ƻƎƻ Lƴ hǊŘŜǊ ¢ƻ 9ƴƘŀƴŎƛƴƎ .ǊŀƴŘ !ǿŀǊŜƴŜǎǎ !ƭƭ Over The 5 Continents

Å User Group 3: Flight Stewardesses & Stewards
Redesigning the edges in a way that the catering trays fit perfectly in the trolley
Redesigning the trays in a way that they fit together once they are depottedvertically on each other

Ą

Visual identity pattern: 5 feathers of the logo means 5 continents in the world
¢ƘŜǊŜŦƻǊŜΣ ǘƘŜ Ƴƻǎǘ ǊŜƭŀǘŜŘ ŜƭŜƳŜƴǘ ŦƻǊ ŘŜǎƛƎƴƛƴƎ ƛŘŜƴǘƛǘȅ ƛƴ ǘƘŜ ŎŀǘŜǊƛƴƎ ǎŜǘΩǎ ǇŀǊǘǎ ǿŀǎ ǘƘŜ ǘƘƛƴƎ 
that the brand flies to five continents with



Work Sample #8: Corvette Scooter

Kick-scooter designed based on Corvette identity

Work Sample #7: Toaster Concept

A non-finished design of a toast-bread shaped 
toaster with a knife-shaped handle, resembling 
slicing the bread when pushed down
Idea: when bread is toasted, the body turns brown

Work Sample #9: Characteristic Swatters

The concept of the design of each shaping was to 
firstly making a non-ordinary and non-mostly-
used style of a simple product (swatter), and 
secondly making it looked alike things or 
creatures that eat or destroy bugs.


